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‘ ‘ Partnering with Santé annually for
the Santé Restaurant Symposium has been
very beneficial to The Perfect Puree of Napa Valley. The symposium’s
intimate setting, relaxed atmosphere and depth of participants has N
allowed us to build and sustain lasting relationships with world-class '
chefs and mixologists, as well reach potential customers for our
premium purees and concentrates. The Symposium is the ideal forum
to connect people with common interests in food, wine, and drinks.”

SNess.

—Dana Bruner, director of sales operations,
The Perfect Purée of Napa Valley

“ The Santé Restaurant Symposium is a gem—a
great opportunity to network and exchange information
with industry professionals in a stimulating atmosphere.”

—Marilyn Krieger, PhD., director of

c ublic relati
Winebow Inc. P M,

“ The Santé Restaurant Symposium was a great
place for us to introduce our products to the right
people in the foodservice world. This was our first .
year at the Santé Restaurant Symposium, and we will
be back! The [instruction], the people, and the food
were all well worth the trip.”

—Molly 0’Loughlin, brand communications manager,
Irish Dairy Board Inc.

“ The Santé Symposium provided us with an

opportunity to introduce Tea Forté to an enthusiastic audience b ror the highest level of knowledge,
committed to providing the best-in-class to their guests. networking, and ideas—if you must choose only
The venue was beautiful, the Santé staff responsive, and the one event—this is the one to pick.”

attendees enthusiastic decision makers.” —Lee Jones, owner, The Chef’s Garden

—Jane Whitman, Tea Forté



